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Buenos DIAS - tama 
Hispanic American. One out of every 
20 persons in the U.S.A. is a 
Hispanic-American. 1 was born 

an American citizen, but my primary 
identity reference is anchored in 


my puertorricaness. | ama 


Puerto Rican. 


I will use the term Hispanic-American 
as a generic umbrella that includes 
all the persons in the New World 

who consider their Hispanic heritage 
as the primary source of identifi- 
cation. The great majority of 
Hispanic-Americans will consider 
Spanish their first language, 
however many of us speak English as 
a second language. Some Hispanic 
Americans speak only one language: 
English or Spanish. They are the 
product of monolingual educational 
systems and have been deprived of 
becoming fluent in Spanish and 
English. You might be more familiar 
with the terms latin, Chicano, 
Mexican-American, South American, 


Cuban, Spanish decent, or with the 
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peyorative labels of "spic" or "wet 


back." 


How many Hispanic Americans are 
there in the U.S.A. - and where do 


they come from? 


One out of 20 persons living in 
Continental U.S.A. is a Hispanic 
American. This Population Table 
will give you a better idea of the 
size of the Hispanic Population in 
the U.S.A. and a major breakdown 


of their countries of origin. 


Mexican-Americans or Chicanos constitute 
the largest group of Hispanic Americans 


6.7 million. 


The Puerto Ricans constitute the 
second largest group, 1.7 million 
residing in the U.S.A. and 3.1 


million in the Island of Puerto Rico. 


Cubans, Central Americans, and South 
Americans, Spaniards, and persons 
from Santo Domingo represent the 
balance of Hispanic-Americans in 


the U.S.A. 


The map shows the geographic areas 
the U.S.A. that have the largest 


concentration of Hispanic population. 


The northeastern - Massachusetts, 

New York, Connecticut, New Jersey, 
Philadelphia have large concentrations 
of Hispanics, especially Puerto 


Ricans and Cubans. 


The northcentral, Illinois, Ohio, 
Indiana have large concentrations 


of Chicanos and Puerto Ricans. 


The south- Florida, with large 
concentration of Puerto Ricans and 


Cubans. 


The southwest - Texas, New Mexico, 
Arizona, California, Colorado, 
Nevada - large concentrations of 


Chicanos, Puerto Ricans. 


Mass communication vehicles, such 
as television, newspapers, comic 
books, novels, the theater have been 
instrumental in introducing the 
Hispanic-American to the general 
public. These mass communication 


vehicles have often conveyed and 


promoted a negative image of the 
Hispanic Americans. The results 
has been negative stereotyping of 


Hispanic Americans. 


When the American public sees a 
white anglo cast in the role of 

the villain, or committing a crime, 
they are able to differentiate between 
the undesirable individual who happens 
to be a white anglo and the rest of 
the white anglo population. The 
reason the public makes the differentiation 
is that they have seen a majority 

of white anglos in positive and non- 
criminal roles. The "bad cowboy" 
image, for example, yields to the 
massive numbers of "good cowboys" 

The media has given the American 
cowboy a positive stereotyped image. 
On the other hand, the American 
public has been bombarded with the 
image of a Hispanic American cast 

in the role of the villain, the 
criminal, the stupid, the uneducated, 
the lazy, the happy-go-lucky 
character, the peor, the unwed - 
welfare mother, the gang member - 


and seldom, if ever does the public 


see the Hispanic in a positive role. 
The result is negative stereotyping. 
All Hispanics come to be viewed by 
the general public in mostly negative 
terms. A backhanded compliment 

that I often receive is "You don't 


look Puerto Rican." Translation - 


you do not fit the stereotype or 


you do not fit the image that | have 


had built up in my mind." 
Negative stereotyping of Hispanic 
Americans is the result of the 
complex interrelationship of factors 
such as American ethnocentrism, 
racism, historical events, political 
and economic interests of the U.S.A. 
It has been woven into the American 
cultural fabric so that, at times, 
the individuals who promote the 
negative stereotyping of Hispanics 
have no personal malevolent intent. 
They merely rationalize it as humor, 
fact or they "plain don't think 


about it." 


Negative stereotyping is also the 


result of omission. For example, 


it is reported to the public that 
the average person on welfare in 
N.Y.C. is Puerto Rican or Black. 
BUT it is not reported that 75% of 
the Puerto Ricans in the U.S.A 


are not on welfare and are financially 


self-sufficient. 


In the 18 hundreds, the newly born 
U.S.A. developed objectives that would 
shape its policy toward Latin 
American - a policy determined by 


economic and imperialistic designs. 


I will mention only three key historical 
events that confirm U.S.A. imperialistic 
designs in Latin America: (1) The 
Mexican War, (2) The Spanish American 
War, (3) The Purchase of the Panama 


Canal. 


The Mexican War of 1846 - the war 
that made New Mexico, Utah, Nevada, 


Arizona and California part of the U.S.A. 


The Spanish-American War of 1892 that 
made Puerto Rico a colony of the U.S.A. 
and places the newly independent 


Cuba as a protectorate of the U.S.A. 


The Purchase of the Panama Canal, 

1914 - a part of the "Dollar Diplomacy" 
strategy that made Latin American 
countries economically dependent 

on the U.S.A. and established a 
neo-colonial relationship between 

the U.S.A and Central and South 


American countries. 


War, colonialism, and neo-colonialism 
demand that the "enemy" and colonial 
people be depicted in uncomplimentary 
terms. This patriotism... 
expediting and justifying the 
oppression of the "enemy." U.S.A. 
political and economic interests 
have demanded that Hispanics be 
portrayed as villains, outlaws, 


cruel, lazy stupid and docile. 


The stereotyped Latin American 
dictator, for example, justifies 
American paternalism and intervention 
toward Hispanic-Americans. The 
stereotype says "See these people 
cannot rule themselves wisely. 

They are not termpermentally fit 

to do so. They need our (U.S.A.) 


controlling influence." 


A flagrant example of the abuse of 
the U.S. media to create false 
images and to interfere with 
internal Hispanic affairs is the 
Randolph Hearst (the founder of the 
Hearst Newspaper Empire) use of the 
New York Journal in 1898 to create, 
in this country a high pitch of 
hysteria with exagerations and even 
complete fabrications that helped 
to precipitate the Spanish-American 
War. It is said that when Heart's 
artist in Cuba found no "atrocities" 
to illustrate, Hearst cabled the 
artist saying "You furnish the pictures 
and | will "furnish the war." 

When the Spanish-American War was 
declared, The New York Journal 
headline read: "How do you like the 


Journal's War." 


While the roots of negative stereotyping 
of Latin Americans by the media 

began in the 1800's, it is in the last 
30 years that movies, comic books 

and television packaged and distributed 
the negative stereotyped Latin in 
massive doses to the American public. 


The creation of American heroes 


seemed to call for the Mexican 
bandido, the corrupt and inefficient 
Latin American police, the gullible 


Latin American peasant and so on. 


The movies gave us the everdozing 
Latin that deserves his poverty 

since he lives in a continuous 

"siesta", too lazy to do a day's work. 
They gave us too, the happy-go- 

lucky Latin character - always 

ready to dance and sing reliving romatic 
period dances and songs... and, the 
perpetual drunk that separates his 

lips from the bottle just to say 
Misigecnesiitis servile aenners 


and wipes his mouth with his sleeve. 


Contemporary T.V. commercials 
present the Frito Bandido - or the 
ill mannered slob that gets easily 
distracted from an important task 
to crunch loudly on a nacho chip. 
The impecable colonial master - 

El Exigente" that controls, with his 
arrogant judgement, the life and 
welfare of complete villages that 
wait patiently for his paternalistic 


smile before they explode into a 


fiesta and forget their miserable 


life as coffee plantation workers. 


In the last two years, T.V. has 
developed comic - satiric programs. 
Some of these types of programs 
continue to portray negative 
stereotypes of hispanics. For example: 

Chico and the Man 

Welcome Back Kotter 

On the Rocks 
These programs seem developed around 
a basic formula - the Hispanic 
characters are smart - but they get 
nowhere - they do not use their 
intelligence to change the negative 
and distructive circumstances that 
affect their lives. They are 
aware of the injustices of the 
system that oppresses them but in 
spite of their evident intelligence 
they do not direct their resources 
to change the system and improve 
their lot - they con and manipulate 
and, at the end, seem to be pleased 


by simply surviving. 


The following two specific examples, 


from one weeks T.V. viewing, confirm 


the generalizations | have made. 
Chico and the Man, January 14, 1977: 
On that particular program, the following 
negative messages were conveyed: 
(1) The Chicanos - an obvious 
majority of the citizens in the 
district do not choose one of their 
own to lead them, but elect Ed, 
the Man, obviously the least 
qualified. 
(2) At the citizens meeting, the 
Hispanics spend their energies 
in fighting and bickering 
with each other - the stereotype 
of Latins being emotional, 
irrational people is again 
reinforced. 
(3) Hispanic culture is used to 
rationalize lateness - a sleeping 
lazy mexican. 
(4) An American-Black assumes 
a positive leadership role - 
when it is obvious that the Hispanics 
cannot manage their problem and 
assume leadership. 
(5: The Man - out of the pater- 
nalistic magnanimity, resigns and 
tells the Hispanics they should 
select a Chicano as their leader. 


Chicanos do not exercise their 


right and power to put him out. 
In front of a white man they 
behave as emasculated men. 

(6) The neighborhood is full of 
thieves. The thieves are all 
Chicanos. 

(7) The Hispanics never allow 
themselves to openly express 
their anger and hostility in the 
oppressive unjust situation - 


they never confront the oppressor. 


Welcome. Back: Kotter - Jan. 16, 1977: 


(1) The Puerto Rican is the most 
shabbily dressed of all the youth 
of poor backgrounds. This in 
contrast to the white youths 

(even those from the gang) that 
wear neat turtle necks and shirts. 
(2) The Puerto Rican, obviously 

is as intelligent as the white 
students who get the good grades 
and the recognition. He does a 
commendable investigative reporter 
job for the school paper, but 

will continue in the "dumb-dumb" 
class that is not college oriented. 
(3) There is no desire to improve- 


the show conveys the message that 


the Puerto Rican likes his 


"going-nowhere" situation. 


It will be unfair to leave the 
impression that the media presents 
only negative images about Hispanic- 
Americans. Especially, during the 
last decade we see some conscious 
efforts to avoid negative stereo- 
typing and present a balanced picture 
of Hispanic Americans. Last year 
Channel 13 presented a series of 
excellent programs about Puerto 
Ricans called Imagenes - directed 

by a Puerto Rican - Luis Alonso. 
Realidades 

Sesame Street and the Electric 
Company are also good examples of 

a sensitive-balanced presentation 


of Hispanics. 


Commercial television is using 
Hispanic news reporters and efforts 
to avoid bias and stereotyping 

are evident. Some of the Hispanic- 
American news reporters are Felipe 
Luciano, Gil de la Madred, J.J. 
Gonzalez, Geraldo Rivera. In 


addition, T.V. has included in their 


programming issue oriented programs 
such as Channel II's - Puerto 


Rican New Yorker with Marife Hernandez. 


When during the last days of his 
administration, President Ford 
announced his proposal to give 
Statehood to Puerto Rico, all 

major T.V. news programs featured 

not only the President's proposal 

but reactions by Puerto Rican leaders 
and others including those who favor 
independence for Puerto Rico and 

those who reject Statehood. Many 
stations sent filming crews and reporters 
to Puerto Rico in an effort to 

Present a more complete picture 

and analysis of the controversial 


proposal. 


The pressing issues concerning 
Hispanic-Americans both in Continental 
U.S.A. and in Latin American 
countries will continue to provide 
the media with opportunities to 
correct past mistakes and eliminate 


negative stereotyping. 


l| realize that it is difficult for 


the media to move beyond mere 
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"reflection" of long-held images of 
the majority of readers and viewers. 


| also realize, that even those least 


sensitive to the wanton stereotyping 
of the past are today wincing just 

a bit as they view the Hispanic 
American of the old movies re-run 

on the T.V. screen. But | do see 

for the media, a growing role of 
leadership in creating new and positive 
images even as they banish the old 


and more blatant ones. 


Hispanic Americans can use the courts 
and the provisions of the Federal 
Communication Act to force change on 
producers and stations that violate 
the law by continuing to present 
negative stereotypes of Hispanic 
Americans and/or biased accounts of 


their past and present. 


In conclusion, the media has helped 
create and reinforce through stereo- 
typing of Hispanic Americans, the 
negative image and attitudes that 
Anglo-Americans tend to exhibit 


toward latinos. In doing this the 


media promotes prejudice, discri 
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nation and injustice. 


During the last five years there 
have been some attempts by the media 
to correct and eliminate negative 
stereotyping of latins, 

but by and large these attempts 


have been sporadic and too few. 


Hispanic Americans cannot rely only 
on the goodwill and self-reform 


efforst of the media to correct the 


past and present bias...the nega 
Presentation of our people, our 
history, and our current circumstances. 
We must begin to use the courts 
and other legal avenues to stop 


negative stereotyping. 
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